


Record - breaking CPHI MIDDLE EAST 2026 OOQ

achievements in 2024 WILL BEEVENBIGGER O
BETTERAND BOLDER.
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Exhibitors

150+

Speakers

New exciting zones and
conferences!

50+

start - ups
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Promoting Localization
- & Manufacturing
Growth

Access a
fast - growing
pharmaceutical
market.

Gain
unparalleled
brand visibility.
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Facilitating R&D &
Innovation
Collaborations

Generate
qgualified leads

through targeted
networking.

Increasing Brand
Visibility & Business
Opportunities

Establish thought
leadership in a
competitive
landscape.

Strengthening )
Pharma Supply Chain

Enjoy long - term
business impact
beyond the
event.
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Before & After Sponsorship Scenarios: Addressing Key
Marketing Objectives

Before Sponsorship:

After Sponsorship:

A pharmaceutical packaging company wants to enter the By sponsoring a Hosted Buyers Lounge + Digital Lead
Middle East market but struggles to generate quality leads. Scanning + Webinar ,the company gains direct access to
Their sales team relies on cold outreach and scattered online pre - qualified buyers. Now, instead of chasing leads, e A
Inquiries, leading to slow and inefficient conversions. engaging in scheduled one - on-one meetings, capturing

high - intent contacts, and receiving post -event lead reports.

Additional Sponsorship Solutions:

: Branded Networking Zones b Position your brand where high - value conversations happen.
+ |Lead Retrieval Tech b Capture attendee data seamlessly at your booth or sponsored sessions.
+ |Industry Roundtable Sponsor b Exclusive discussions with senior decision - makers, generating highly targeted leads.
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Before & After Sponsorship Scenarios: Addressing Key
Marketing Objectives

e Brand Awareness

Before Sponsorship:

After Sponsorship:

‘By investing in  Outdoot Building.Wraps + Entrance Arch

S s s e T " Braiding  +Floor Graphics |, their brand becomes  unmissable
s e e 8 tfrom the ' moment attendees arrive. Attendees immediately
S, recognize their company, increasing booth visits and
conversations.

Additional Sponsorship Solutions:

+ Lanyard or Badge Sponsorship b Every attendee carries your brand alll day.
* Hanging Banners & Digital Signage b Eye- level and high - impact visibility in key footfall areas.

# Mobile App or WiFi Sponsorship b Attach your brand to essential event touchpoints.
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Before & After Sponsorship Scenarios: Addressing Key
Marketing Objectives

Thought Leadership

Before Sponsorship:

After Sponsorship:

: T . .. . .Bysponsoring a A Keynote Speaking Slot +  Exclusive

, o e 0 o Whitepaper T Distribution + _ a Hosted Leadership Dinner | they
B sy o tdke center stage in critical industry conversations. Now, their
P SRR R | insights drive industry trends, and top executives seek them

out for collaborations.

Additional Sponsorship Solutions:

# Panel Discussion Sponsorship b Share the stage with key regulators & industry leaders.
# Content Hub Sponsor b Feature expert articles, research, and case studies pre - and post - event.
# Product Showcase Sponsorship b Exclusive demo slots in the Innovation Zone.
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Before & After Sponsorship
Marketing Objectives

Networking & Relationship Building

Scenarios: Addressing Key

Before Sponsorship:

A clinical research organization wants to strengthen
relationships with pharmaceutical executives but finds It
difficult to secure meetings during the event. Their team
attends networking sessions but lacks structured
opportunities for deep  engagement.
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After Sponsorship:

By sponsoring an  Exclusive CEO Networking Lounge + VIP
Dinner + Private Meeting Pods, they control the environment
where key decision - makers gather. Instead of  chasing

meetings, they host intimate, high - Impact conversations  that
drive long -term partnerships.
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Supercharging Business Growth;
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Sponsorship Opportunity Rate Card

FOUNDATION STRATEGIC PLATINUM

Investment (US$) . ” $250,000 $175,000
Networking & VIP Access

Access to Exclusive Networking Events v

VIP Passes (Parking, Private Entrance & Lounge areas) Unlimited

Private Meeting Room/ Lounge with catering
Dedicated table in Match & Meet Zone
Thought Leadership Expansion

Custom Content Creation

Executive Interview Spotlight

Hosted Webinar

Digital & Content Marketing
Enhanced Exhibitor Listing Package

Q(QI Q((I(QOO‘L

| ‘I | | I il
{
Q

Exclusive Blog Post / Case Study

o
!/
o
v
Conference Speaking Opportunity v
v
o
o
o

Lead Generation Campaigns

Social Media Campaign 8 post across all platforms 5 post across all platforms 3 post across all platforms 2 post across all platforms 1 post across all platforms
Push Notifications Event App 5 3 2 1
B O
Event Signage v v v v v
Exclusive Branding v v v
Stand Location Highlight v v v v v
Logo feature of Partner signage and website v v v v v
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As a Foundation Sponsor your brand will be recognized as the cornerstone of CPHI Dlglta| & Content Marketing
T . L. s A L WL | ;Exhlblt@rLlstlngBoosterPackage N - IS
el sibili : N ) : e
ur?p_ara_ e ed VISI-bI |ty ar_ld mfluenc_e, posﬂmnmg your organization as a Ieader in exbinsive biodBost or daceNudvaior aublicaiee i PR It
driving industry innovation. Benefits include:
Lead Generation Campaign
Social media campaign featuring 8 tailored posts across all event platforms
Networking & VIP Access 5x mobile app push notifications (during show days)
Exclusive access to invite - only networking Events with key decision - makers
Unlimited VIP passes for participating attendees Exhibition Branding
Private on - site Meeting Room/Lounge area for show duration including Logo inclusion on the homepage under the Sponsors section highlighted as
catering service (customizable upon request) 6. NI/ % ; e~ B
1x Exclusive reserved table in the Match & Meet zone for entire show duration Booth prominently highlighted on both the mobile app map and digital on
screen information centers
Thought Leadership Expansion Logo Inclusion on on - site branding and signage, where applicable
1x Custom content creation in format of Whitepaper, Report or Article 1x Exclusive on- site branding product up to $50,000 in value (subject to
availability)

Executive Interview Spotlight

Exclusive opportunity to deliver a keynote speech or secure a guaranteed
spot in a curated panel discussion aligned with your expertise.

Customized webinar service,
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— < Limited To Five : -
Price: si1 7 1
’ _ - . N (5) Sponsors Only A _
GFlof AaKSR AYRddzZZAGNE fSIRSNE f221Ay3 (2 NBAYTFT2NOS GGKSAN YI NJ
MIA & K D B RERDY
.- oo oo o0 .7 .. Digital & Content Marketing’ . -~ . "Ll L
’ Tt 8 ’ . > ° A Exhibitor Listing'Booster Package -
J - n y ~ F
Exclusive blog post or case study for publication on CPHI ME channels
Social media campaign featuring 3 tailored posts across all event
" 3 platforms
N - - - B N - 2X mobile app push notifications (during show days)
) | L | ' Exhibition Branding
k R A ‘ ‘ ) ; ' Logo inclusion on the homepage under the Sponsors section
) :_I' . . _Iw‘, J - -_I:‘t#jl.".S:" ‘" 6'—'>_1(’v'— >~_€”~B
Booth prominently highlighted on both the mobile app map and digital
- ‘ - on - screen information centers
Lo J _ . 1+ , _,+ - - . Laogo Inclusjon on on - site branding and signage, where applicable

AY ™ + — o AY

= 8

1x on- site branding product up to $ 20,000 in value (subject to
availahijlity) | :

10x brandetl Flag Posts along the main road entrance leading to the
exhibition venue
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Registration/Welcome Sponsor

Exclusive

g istra“"'
As the Registration & Welcome Sponsor for CPHI Middle East, your _ i cist d - :: :

brand will take center stage as the first point of contact for
thousands of pharmaceutical professmnals decision - makers, and

1 ) y 1 =1

m

event.
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connections with key mdustry stakeholders

Brand Inclusion Opportunities:

A Logo prominently displayed on all registration desks

A Company hyperlinked banner on the footer of all registration
pages

A Company hyperlinked banner in all visitor and exhibitor
confirmation emails
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r Lanyard Sponsor

Exclusie

Take advantage of this exclusive opportunity and have
your logo on all the  CPHI Middle East lanyards worn by
both all exhibitors and visitors.
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Visitor Bag Sponsor

Become the exclusive sponsor of the Visitor Bag that
will be handed to the CPHI MEattendees. The sponsor
will need to produce the bags with a sustainable
material, the recommended fabrics are organic cotton
and natural fiber.

' U$S$ 65,000
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Post-Event
Report

10-12 December 2024

Riyadh Front Exhibition & Convention Center,
Saudi Arabia

Sponsored By: Supported By:
‘Qtabuk  EiF 55

Organized By:

i
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LEADING
BIOTECH
INNOVATION

Based on
Epigenetics
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Exhibitors :

Non - exhibitors :







A\Y

L] - A Y o s J AY ’ 7
| 1 = 1 4 . 4 ~ 1
. . - =
[ - G L o m -_ T J L + o n N
A11bd! 7 R
.~
T + L o A Y C AY + - a \ an
t ’ ] ‘ ‘ =1
b %
J = -~ \ — - \ o o T A Y o
1 ] | ~ X

—_— ™ — ] [ 5 N + N C J - — ]
y 1 ‘
) T o — T C N + ] 4 rs — C s ™
’ = v e 1 ‘
. .
-_ + o N 4 o 5 N + - - - A = L J
3y 1 1 ‘ t ‘ s ’
N + . J 4 - N m - ] N
)y 1 ‘ = X
— ] . C N + - o — i, ’ N

AN N 5 N — T J - N [ 3 N + s 5
| [} ] | 1 |

+ 4 7 + - 4 s o — ’ L} A Y
t ‘ ‘ s [ t

- T J + m + T N N T 1 -_

X
. 3 = 5 Y ™ . N a0 J -_ + o N o
’
| | ~ — 1x I// I I I

CPHI Middle East 2026 | Sponsorship Packages

Vid

o F
) t ‘ ) = t =

: “ 12 Clarivate”

et v .\

> Clarivate

The Changing Dynamics of Global
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Speaking Session
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